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One Man – One IdeaOne Man – One Idea

Hubert Freidl, skilled wholesale businessman and founder and CEO of the Lyoness International 
AG, was born in Graz in 1972. From an early age he has achieved his visions through enthusiasm 
and determination. After he had become a self-employed businessman at the age of 23, he applied 
KLV�VNLOOV�DQG�VWUHQJWKV�LQ�WKH�ĺHOGV�RI�LQVXUDQFH�DQG�VRIWZDUH�GHYHORSPHQW�WR�PXFK�VXFFHVV��IRU�
ĺUPV�WKURXJKRXW�(XURSH�

The company name “Lyoness“ comes from Hubert Freidl’s personal interest in Celtic mythology 
and was chosen with reference to the legendary kingdom of Lyonesse.

q/\RQHVV� LV� QRW� RQO\� D� WHUULĺF� FKDQFH� IRU� DOO� SDUWLFLSDQWV� WR� ĺQG� WKHPVHOYHV� LQ� D� ZLQ�ZLQ�ZLQ�
situation, but it also inspires people. Members and loyalty partners alike know how strong they are 
as a community, and together they can achieve great success“, says Hubert Freidl, referring to the 
Lyoness philosophy.

7KH�DPELWLRXV�EXVLQHVVPDQ�KDV�D�YLVLRQ�WR�HVWDEOLVK�WKH�&DVKEDFN�&DUG�DV�WKH�VWURQJHVW�EHQHĺW�
card in Europe. His success so far proves he is on the right path.

In founding Lyoness, Hubert Freidl has created a company which functions as a shopping community, 
loyalty programme and social network. All its participants have the opportunity to earn money and 
at the same time help people in need.

Hubert Freidl, 

Founder and CEO of Lyoness International AG 

Born:  29.01.1972

Education:  Wholesale businessman

Children: Dominic
  Miguel

Hobbies:  Playing the accordion and the   
  piano, quad biking 
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Lyoness: A sweeping Idea

Since it was founded in July 2003, Lyoness has captured the international market: Today, Lyoness 
as a shopping community and loyalty programme has about 2 million members in 26 European 
countries, the USA and Canada, as well as the Middle East, South Africa and South America. It 
also has more than 150,000 points of acceptance from 20,000 loyalty partners.

7KH� /\RQHVV�&DVKEDFN�&DUG� ò� 7KH� EHQHðW� FDUG� RI� WKH� IXWXUH��The Cashback Card connects 
members and loyalty partners as an independent shopping community and loyalty programme. When 
shopping either with the Lyoness Cashback Card, mobile vouchers/coupons (Mobile Cashback), 
original vouchers/coupons or when shopping online with Lyoness loyalty partners, members will 
receive money back with every purchase - across every branch and country.

7KH�*XLGLQJ�3ULQFLSOH��ì7RJHWKHU�ZH�DUH�VWURQJ�ì�This motto is true for many aspects of life. Hubert 
Freidl, Founder and the CEO of Lyoness International AG, developed a business idea based on this 
philosophy. In 2001 the wholesale businessman had the idea of creating a union of like-minded 
people to form a shopping community. This shopping community has such an enormous buying 
power that every member receives money back with their purchases.

,W�GLG�QRW�WDNH�ORQJ�WR�EHFRPH�D�VXFFHVV��:LWKLQ�WKH�ĺUVW�\HDU��WKH�/\RQHVV�FRPPXQLW\�DOUHDG\�KDG�
7,600 members. The constantly growing number of members quickly showed that Hubert Freidl 
had found a gap in the market.

The international set-up: Until 2015, the set-up of the Lyoness network is planned for 33 countries in 
Europe, as well as the Middle East, Africa, Asia and South America. The countries Austria, Germany, 
Switzerland, Hungary, Slovakia, the Czech Republic, Bulgaria, Romania, Slovenia, Serbia, Croatia, 
Poland, Italy, Turkey, England, Greece, Ireland, the Netherlands, Belgium, France, Macedonia, 
Lithuania, Sweden, Spain, Portugal, Cyprus, the United Arab Emirates, South America and South 
Africa have already been put in place successfully. With Lyoness America Inc. Lyoness has also laid 
the foundation stones for success overseas – in the USA and Canada.
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Contact Information:

Silvia Weihs
Lyoness Management GmbH
Tel.: +43-(0)664-85 55 241
Email: presse@lyoness.ag

Geprüfter
Preisvorteil

7²9�SURYHG�SULFH�EHQHðW�DQG�,62�����FHUWLðFDWLRQ

With the awarding of the 7²9�5KHLQODQG�FHUWLðFDWLRQ�and the ISO 9001:2008 conducted by Quality 
Austria GmbH, Lyoness has achieved an important step with regards to international comparison.  

7¹9� 5KHLQODQG� H[DPLQHG� WKH� SULFH� EHQHĺWV� SURPLVHG� WR� PHPEHUV� DQG� DZDUGHG� D� QHXWUDO�
FHUWLĺFDWLRQ��7KLV�H[DPLQDWLRQ�ZDV�FDUULHG�RXW� LQGHSHQGHQWO\�DQG�LQFOXGHG�DQ�DQDO\VLV�RI�TXDOLW\�
management processes, all processes concerning contracts with loyalty partners and members, as 
well as member satisfaction. 

7¹9�5KHLQODQG�DZDUGHG� WKH�FHUWLĺFDWLRQ� IRU� “$�SURYHQ�VHUYLFH� WKDW�SURYLGHV�SULFH�EHQHĺWV� WR�D�
VKRSSLQJ�FRPPXQLW\�&$6+%$&.q�WR�/\RQHVV�DV�WKH�ĺUVW�VKRSSLQJ�FRPPXQLW\�LQ�WKH�ZRUOG�DQG�
the service subsidiaries for all countries - Lyoness Management, eBiz and Dataservice - as well as 
WKH�UHJLRQDO�RIĺFHV�/\RQHVV�$XVWULD��/\RQHVV�6XLVVH�DQG�/\RQHVV�*HUPDQ\��7KH�7¹9�5KHLQODQG�
FHUWLĺFDWLRQ� DLPV� WR� H[DPLQH� WKH� SURPLVHG� /\RQHVV� VHUYLFHV�� WR� FDUU\� RXW� DQ� LQGHSHQGHQW�
examination and to monitor compliance periodically.

q%HFDXVH� RI� YROXQWDULO\� KDYLQJ� SURPLVHG� SULFH� EHQHĺWV� UHYLHZHG� E\� RXU� H[SHUWV�� /\RQHVV� KDV�
shown that they take transparency for members very seriously. After extensive examination, the 
7¹9�5KHLQODQG�FHUWLĺFDWH�VKRZV�WKDW�/\RQHVV�PHW�DOO�UHTXLUHPHQWV�UHJDUGLQJ�FRPSOLDQFH�ZLWK�WKH�
performance pledge. The company has made a good investment in the documentation of additional 
TXDOLW\� t� WHVWHG�DQG�FRQĺUPHG�E\�D�QHXWUDO�ERG\�r� �2ODI�6HLFKH��'LUHFWRU�%XVLQHVV�8QLW�6HUYLFH�
Sector / TÜV Rheinland)

The ISO 9001� LV� WKH�PRVW� VXFFHVVIXO�PDQDJHPHQW� VWDQGDUG�ZRUOGZLGH� DQG� GHĺQHV� FXVWRPHU���
process and employee orientation as essential quality requirements. 

7KH�4XDOLW\�$XVWULD��7UDLQLQJV��&HUWLĺFDWLRQ�DQG�$SSUDLVDOV�*PE+�LV�WKH�PDUNHW�OHDGHU�LQ�$XVWULD��
and is a member of the most important international quality organisations. It is active in more than 
���FRXQWULHV��7KH�FHUWLĺFDWLRQ�ZDV�DZDUGHG�WR�/\RQHVV�(XURSH�$*��DOO�UHJLRQDO�RIĺFHV�H[LVWLQJ�DW�
WKH�WLPH�RI�WKH�FHUWLĺFDWLRQ�SURFHVV��WKH�&KLOG�	�)DPLO\�)RXQGDWLRQ��WKH�VHUYLFH�VXEVLGLDU\�IRU�DOO�
countries - Lyoness Management, eBiz and Dataservice.

$V� SDUW� RI� WKH� ,62� ���������� FHUWLĺFDWLRQ� E\� 4XDOLW\� $XVWULD�� /\RQHVV� ZDV� DOVR� DZDUGHG� WKH�
internationally recognised ,41HW� FHUWLðFDWLRQ�� IQNet based in Switzerland is an international 
XPEUHOOD�RUJDQLVDWLRQ�RI�QDWLRQDO�PDUNHW�OHDGHUV�LQ�WKH�EXVLQHVV�RI�DFFUHGLWHG�V\VWHP�FHUWLĺFDWLRQ��
and has 40 partner countries around the world. 7KH�,41HW�FHUWLĺFDWLRQ�LV�DZDUGHG�WRJHWKHU�ZLWK�
the ISO 9001 and ISO 14001 by the relevant national representatives, for example Quality Austria. 
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Lyoness: Vision, Philosophy, Values

The success and the future of a company is based on its vision and philosophy. Common values 
DQG�VWUDWHJLFDOO\�GHĺQHG�JRDOV�NHHS�DQ�RUJDQL]DWLRQ� WRJHWKHU�DQG�HQDEOH� LW� WR�KHDG� LQ� WKH� ULJKW�
direction. 

Our vision: 

s� more time to enjoy life  
s� ĺQDQFLDO�LQGHSHQGHQFH��
s� additional earnings 
s� WKH�PRVW�XWLOLVHG�EHQHĺW�FDUG�LQ�(XURSH�
s� the largest international loyalty partner and member network 
s� to preserve more than 1 Mio. lives a day  

Our philosophy:  

Together we can achieve even more!

s� more money for each person
s� more revenue for the loyalty partners 
s� great opportunities for people in need  

:LWK�/\RQHVV��PHPEHUV��OR\DOW\�SDUWQHUV�DQG�WKH�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ�FUHDWH�D�XQLTXH�
win-win situation. The focus is particularly on supporting socially disadvantaged people. This basic 
idea is not only visible in the daily business procedures, trainings, or information events, but also 
LQ�YDULRXV�FKDULWDEOH�DFWLYLWLHV�RI�WKH�&KLOG�	�)DPLO\�)RXQGDWLRQ�ZKLFK�VXSSRUW�VRFLDO�SURMHFWV�DQG�
sports events. 

Our values:  

s� striving for perfection 
s� independence
s� clear and open communication 
s� shared business success 
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(DUQ�D�SURðW�ZLWK�/\RQHVV�DQG�DW�WKH�VDPH�WLPH�KHOS�RWKHUV�
Every penny spent supports the social projects of the Lyoness Child & Family Foundation  

,Q�WKH�PLGGOH�RI�������/\RQHVV�GHFLGHG�WR�ODXQFK�D�FKDULW\�WKDW�FRXOG�EHQHĺW�IURP�WKH�KXJH�/\RQHVV�
VKRSSLQJ�FRPPXQLW\�DQG�LQ�0D\������WKH�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ�ZDV�ERUQ��$FWLYH�
use of the Lyoness Cashback Card, the mobile vouchers/coupons (Mobile Cashback), the original 
vouchers/coupons and Online Shopping not only saves money, but also supports people in need 
ZLWK�HYHU\�SXUFKDVH�PDGH��$�SDUW�RI�WKHVH�VDOHV�JRHV�DXWRPDWLFDOO\�WR�WKH�/\RQHVV�&KLOG�	�)DPLO\�
Foundation and helps them to realise social projects.

7KH�DLP�RI�WKH�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ�LV�WR�KHOS�SHRSOH�LQ�QHHG�WR�JHW�TXDOLĺFDWLRQV�
to improve their lives. Lyoness members are not only part of a huge shopping community but also 
active partners in a strong social network.

Help at home and around the world

7KH�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ�NQRZV�QR�ERXQGDULHV��3RYHUW\� LV�QRW�RQO\�RQ�\RXU�RZQ�
IURQW�GRRUVWHS��EXW�WKH�ZRUOG�RYHU��)RU�WKLV�UHDVRQ�WKH�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ�VSOLWV�WKH�
GRQDWLRQV������UHPDLQV�LQ�WKH�FRXQWU\�DQG�LV�XVHG�WR�KHOS�SHRSOH�LQ�QHHG�JHW�TXDOLĺFDWLRQV�DQG�
offer security. The other 50% goes towards international 
projects.

“I am really pleased as to how quick the idea came into 
IUXLWLRQr��VD\V�+XEHUW�)UHLGO��WKH�&(2�RI�/\RQHVV�,QWHUQDWLRQDO�
$*�UHJDUGLQJ�WKH�IRXQGDWLRQ�RI�WKH�/\RQHVV�&KLOG�	�)DPLO\�
Foundation. “‘Preserving life through education’ –- that is 
the philosophy that we, together with our partners, want to 
achieve and to make a real lasting difference for people in 
QHHG�ZLWK�r

Corporate Social Responsibility

The social responsibility of a company for what is happening 
in the world – with Lyoness this is connected with a 
unique quality and dynamic: It is not only the signature at 
management level that makes it possible to help people 
OLYH�D�GLJQLĺHG�OLIH��EXW�DOVR�HYHU\�VLQJOH�SHUVRQ�WKDW�HQMR\V�
WKH�EHQHĺWV�RI�/\RQHVV��/\RQHVV�LV�PXFK�PRUH�WKDQ�MXVW�D�
company: Lyoness takes responsibility for their employees’ 

Lyoness Child & Familiy Foundation
Preserving life through education 
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DFWLRQV��DQG�VKDUHV�EHQHĺWV�ZLWK�RWKHUV��0HPEHUV�ZKR�DUH�QRW�MXVW�SXUFKDVLQJ�JRRGV��EXW�WDNLQJ�
responsibility for their own actions, are part of a new consumer culture. Every Lyoness member and 
loyalty partner can enjoy being part of such a responsible shopping community, knowing that they 
DUH�EHQHĺWLQJ�RWKHUV�DQG�DUH�WKLQNLQJ�RI�WKHLU�IHOORZ�SHRSOH�

International Projects

Education as a Foundation for a Better Future (Philippines)

Most schools in the Philippines are in dire need of improvement and barely capable of accepting 
about one million children that are beginning their education. The Foundation together with 
q.LQGHU+LOIH�3KLOLSSLQHQ�H�9�r�LV�UHQRYDWLQJ�WKH�6DQ�5RTXH�(OHPHQWDU\�6FKRRO�ORFDWHG�LQ�WKH�6RXWK�
of Leyte. Thus, quality of teaching and thereby quality of life will be improved. All in all, long term 
changes of awareness together with community building should be achieved and social solidarity 
should be strengthened, as education is the way out of poverty.

A School as a Social Meeting Place for Children, Youths and Adults (Honduras)

)URP������WR������WKH�)RXQGDWLRQ�KDV�FRPPLWWHG�LWVHOI�WR�D�VSHFLDO�LQWHUQDWLRQDO�SURMHFW��7KH�ĺUVW�
Lyoness School is being built in La Ceiba, Honduras, the second poorest country in South America. 
A school complex providing access to education for 350 children from an impoverished background 
LV�EHLQJ�EXLOW��7KLV�LV�SDUW�RI�WKH�LPSOHPHQWDWLRQ�RI�WKH�q/\RQHVV�(GXFDWLRQ�3URJUDPr��6XVWDLQDEOH�
improvement of living conditions will be achieved by education in the interests of helping others 
help themselves. 

Aid for Orphans (Tanzania)

%\�EXLOGLQJ�WZR�RUSKDQDJHV�LQ�,IDNDUD��7DQ]DQLD�WKH�&KLOG�	�)DPLO\�)RXQGDWLRQ�LQ�FRRSHUDWLRQ�ZLWK�
q<RXWKFDUH�,QWHUQDWLRQDOr�ZLOO�SURYLGH�D�VDIH�KRPH�WR�����WR�����FKLOGUHQ��%\�QRZ��RQH�KRXVH�KDV�EHHQ�
FRPSOHWHO\�ĺQLVKHG�DQG�WKH�RWKHU�LV�XQGHU�FRQVWUXFWLRQ�����FKLOGUHQ�FDQ�DOUHDG\�EH�DFFRPPRGDWHG�
and receive care at the location. 
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National Projects

s� 3URYLGLQJ�VFKRRO�VXSSOLHV�DQG�FORWKLQJ�IRU�WKH�RUSKDQDJH�LQ�:ROD�*Dŕĸ]RZVND��3RODQG�
s� e$�SODFH�WR�SURPRWH�HGXFDWLRQq�t�SURYLGLQJ�FODVVURRP�HTXLSPHQW�IRU�WKH�SULPDU\�VFKRRO�'LPLWULMH� 
 Tucovic in Kraljevo (Serbia)
s� e,QGHSHQGHQFH� RQ� )RXU� :KHHOVq� t� HTXLSSLQJ� WKH� � 6SHFLDO� 6FKRRO� 1U�� �� LQ� 3ORLHVWL� ZLWK 
 a training kitchen and a school bus (Romania)
s� 'RLQJ�UHVWRUDWLRQ�ZRUN�DQG�LQVWDOOLQJ�EDUULHU�IUHH�VDQLWDU\�IDFLOLWLHV�IRU�WKH�6NROD�6SHFLDOQL�LQ�
 Ostrava (Czech Republic)
s� 6XSSRUWLQJ�WKH�JHQHUDO�HDUO\�LQWHUYHQWLRQ�IRU�FKLOGUHQ�DQG�DGROHVFHQWV�ZKR�KDYHQpW�JRW�LQVXUDQFH 
 and do not have their treatment costs covered, in the SRK Therapy Centre Buchs (Switzerland)
s� 6XSSRUWLQJ�WKH�FKLOGUHQpV�KRPH�e7KH�6PLOH�RI�WKH�&KLOGq�LQ�7KHVVDORQLNL��*UHHFH�
s� ,PSOHPHQWLQJ�DQ�HGXFDWLRQDO�SURJUDPPH�LQ�WKH�&KLOGUHQpV�+RPH�7XxNDQDF��WHDFKLQJ�OLIH�EDVLFV
 necessary for managing everyday life independently (Croatia)
s� 3URYLGLQJ�VXSSRUW�WR�WKH�e%URZDUG�&KLOGUHQpV�&HQWHUq��FUHDWLQJ�QHZ�OHDUQLQJ�DQG
 therapy spaces (USA)
s� e(GXFDWLRQ�DV�D�EULGJH�WR�D�QHZ�OLIHq�t�VXSSRUWLQJ�WKH�&HQWUXP�'RUND�LQ�.RxLFH��6ORYDNLD�
s� )RVWHULQJ�LQWHOOHFWXDO�DQG�SK\VLFDO�DELOLWLHV�RI�FLWL]HQV�ZLWK�GLVDELOLWLHV�LQ�WKH�ZRUNVKRSV� �
� 6R{LWMH�LQ�0DULERU��6ORYHQLD�
s� e)O\�IRU�NLGVq�t�&KLOGUHQ�)O\LQJ�'D\�IRU�VHULRXVO\�LOO�DQG�VRFLDOO\�YXOQHUDEOH�FKLOGUHQ�LQ�+RKHQHPV�
 (Austria)
 

A bike for a good cause

“5ROOLQJ�IRU�&KDULW\q�LV�DQRWKHU�&KLOG�	�)DPLO\�)RXQGDWLRQ�SURMHFW��%\�UHQWLQJ�WKH�GHVLJQHG�+DUOH\�
'DYLGVRQ�)DW�%R\��PRQH\�ZKLFK�ZLOO�JR�WRZDUGV�KHOSLQJ�WKH�&KLOG�	�)DPLO\�)RXQGDWLRQ�SURMHFWV�
is raised with every kilometer. This Charity Bike was stripped down to basics and given a special 
WXQLQJ��$V�ZHOO�DV�EHLQJ�LPSUHVVLYH�DV�D�PRWRUELNH��WKH�)DW�%R\�DOVR�ORRNV�IDQWDVWLF�t�WKH�&KLOG�	�
Family Foundation design was elaborately airbrushed onto the bike. This exclusive motorbike will 
EH�XVHG�IRU�ELJ�/\RQHVV�HYHQWV�DQG�FDQ�EH�KLUHG�IURP�&ORFNWRZHU�+DUOH\�'DYLGVRQ�	�%XHOO�*UD]��
on Kärntnerstraße.

A song for a good cause

7KH�VRQJ�q7KH�0LUDFOH�RI�/\RQHVVr��VXQJ�E\�1LQD�6WHUQ��QRW�RQO\�UHĻHFWV�/\RQHVV�DV�UHJDUGV�FRQWHQW��
proving also its philosophy of a community being strong together, but also raises money for the 
project in Honduras. Every download and every purchase of the CD goes directly to the Foundation.
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How projects are installed

Each project submitted to the Lyoness Child & Family Foundation is chosen according to the 
following criteria, which ensures a fair decision process:

s� The projects have to be in compliance with the philosophy and the principles of the foundation 
s� It has to be made sure that it reaches the required target groups (families, groups, communities, 
 etc., not single individuals) 
s� )HDVLELOLW\�RI�WKH�SURMHFW�ZLWK�UHJDUG�WR�WLPH��SODFH��ĺQDQFLDO�DQG�RWKHU�UHVRXUFHV
s� It has to be made clear why projects are necessary and urgent
s� /RQJ�WHUP��VXVWDLQDEOH�EHQHĺW�IRU�WKH�UHFLSLHQWV�DQG�IRU�WKH�JHRJUDSKLFDO�VXUURXQGLQJV
s� The documents which are handed in have to be complete

)RU�D�SURMHFW�WR�EH�FRQVLGHUHG�E\�WKH�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ��DQ�DSSOLFDWLRQ�PXVW�EH�
made via the application form online, in either German or English. 

Contact Foundation
Mag.(FH) Nina Passegger
'LUHFWRU�/\RQHVV�&KLOG�	�)DPLO\�)RXQGDWLRQ
F�R�,QWHUQDWLRQDO�2IĺFH�)RXQGDWLRQ
Kaerntnerstraße 9, A-8020 Graz
Tel.: +43 (0) 316 / 70 77 681
Mobile: +43 (0) 664 / 34 56 883
Fax: +43 (0) 316 / 70 77 17
(�0DLO��RIĺFH#O\RQHVVIRXQGDWLRQ�RUJ



11
www.lyoness.net | presse@lyoness.ag

Buchs, 02-2012

By shopping and using the Cashback Card, mobile vouchers/coupons (Mobile Cashback), original 
vouchers/coupons or if you shop online with Lyoness loyalty partners, members can receive 1-2% 
of the value of their purchase in their personal cash account. Since April 2009 they can also enjoy 
WKH�/\RQHVV�EHQHĺWV�YLD�2QOLQH�6KRSSLQJ��2QFH�WKH\�KDYH�UHDFKHG�D�PLQLPXP�RI�b���
�LQ�WKHLU�FDVK�
account, this will be transferred to their personal bank account. 

s� Simply visit the mobile portal at m.lyoness.net or download the 
Lyoness App for iPhone, iPad or Android smartphones

s� Purchase and redeem mobile vouchers/coupons (Mobile Cashback)
s� Search for Loyalty Partners, map the results and display route
s� Manage your Lyoness personal account directly via your 

smartphone

s� You earn cash with every purchase made using the Cashback Card
s� Just present your Cashback Card at the till before paying

s� Order vouchers/coupons in writing, by telephone or online
s� Pay via your Lyoness shopping account and get cash back on 

your account
s� Ordering original partner vouchers/coupons online is quick and 

easy in the Lyoness Store – covering all your monthly needs

s� Log onto www.lyoness.net and choose online partners
s� Do your shopping and get cash back on your account

Four Types of Shopping


�7KLV�DPRXQW�FDQ�YDU\�LQ�GLIIHUHQW�FRXQWULHV�
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International Loyalty Partners

Lyoness operates throughout Europe with more than 150,000 points of acceptance from 20,000 
OR\DOW\�SDUWQHUV��LQFOXGLQJ�RYHU�������LQ�$XVWULD�DORQH��/\RQHVV�PHPEHUV�FDQ�UHFHLYH�WKH�EHQHĺWV�
RI�/\RQHVV�E\�SURĺWLQJ�IURP�IRXU�GLIIHUHQW�W\SHV�RI�VKRSSLQJ�

$PRQJVW�RWKHUV��ZLWK�WKH�/\RQHVV�&DVKEDFN�&DUG�\RX�FDQ�VKRS�ZLWK�WKH�IROORZLQJ�OR\DOW\�SDUWQHUV�


Here are some of the loyalty partners with whom you can shop using original vouchers/coupons 
DV�SD\PHQW�


÷� bauMax (HR) 

÷� huis clos (FR)

÷� Zielpunkt (AT)

÷� Europcar (AT)

÷� KB Expert (CZ)    

÷� Hypernova (SK)

÷� kika (AT, SK, CZ, HU, RO, RS, HR)

÷� Praktiker (HU, RO)

÷� Alpine Pro (CZ) 

÷� Müller (AT)

+HUH�\RX�FDQ�XVH�PRELOH�YRXFKHUV�FRXSRQV���0RELOH�&DVKEDFN��DV�SD\PHQW�


÷� Gulliver’s Reisecenter (AT)

÷� 3URð�5HLIHQ�(AT)

÷� Vögele (AT, SI, CZ)

÷� BOOTS (UK, IE) 

÷� SPAR (SI)

÷� Hervis (RO, HU)

÷� Humanic (AT, HU, SI, CZ)

÷� Lidl (AT) 

÷� Carrefour (UAE)

÷� Media Markt (PL, HU)

÷� C&A (AT, PL)

÷� OMV (AT, BG, RO, DE, HU, SK, CZ)

÷� Vögele (AT, HU, SI, CZ, PL)

÷� ASDA (UK)
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The following is a selection of some of the Online Loyalty Partners that you can choose to shop 
ZLWK�IURP�WKH�FRPIRUW�RI�\RXU�RZQ�KRPH�



�$Q�RYHUYLHZ�IURP�YDULRXV�FRXQWULHV�

÷� AbeBooks
÷� Adobe 
÷� Apple Store 
÷� babywalz
÷� Blue Tomato
÷� Botarin
÷� C&A
÷� Crocs
÷� DELL
÷� D-Mail
÷� dress-for-less
÷� eBooks
÷� Ernsting’s family
÷� fashionup
÷� fnac
÷� Foto.com
÷� GAP
÷� GUESS
÷� herrenausstatter.de
÷� Hotels.com 
÷� HSE24
÷� Humanic eShop
÷� inkClub

÷� Jollydays
÷� KARSTADT
÷� KDC.pl
÷� La Redoute
÷� Lufthansa
÷� Macrolibrarsi
÷� Madeleine Mode
÷� Mall.cz/sk/hu
÷� MEDION
÷� Microsoft Store
÷� myToys
÷� Neckermann
÷� 1HWðQDQFLH�VN
÷� Nix-wie-weg.de
÷� NKD
÷� 2IðFH�'HSRW
÷� Otel.com
÷� OTTO
÷� Parfummania
÷� Piklio
÷� PIXmania
÷� Plus.de
÷� Priceminister

÷� PUMA
÷� QUELLE
÷� Reebok
÷� ReifenDirekt
÷� Rossmann Versand
÷� SCHLECKER 
÷� SIXT
÷� Slevomat
÷� SONY
÷� The Body Shop
÷� 7RPP\�+LOðJHU
÷� Tom Tailor
÷� TomTom
÷� Toys“R“Us
÷� Travel24
÷� Universal Versand
÷� VfG Versandapotheke
÷� Viking Direkt
÷� walzkidzz
÷� weg.at
÷� zalando
÷� zooplus
÷� 5pik.si
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Lyoness Mobile Cashback

The Lyoness Online Shopping Portal not only offers the fastest and easiest way to shop but also the 
PRVW�ĻH[LEOH��VKRS�HYHU\�GD\�DW�DQ\�WLPH��IURP�DOO�EUDQFKHV�DQG�UHFHLYH�PRQH\�EDFN�t�WKH�/\RQHVV�
Online Shopping’s unique recipe for success. It already offers its members Cashback on over 110 
million products and services worldwide. 

The high standards for the selection of Loyalty Partners guarantee the outstanding quality of over 
2,800 online shops worldwide. The main focus is on ensuring a broad variety of branches. Well-
known online shops such as Sony, OTTO, the Apple Store, Dell, Viking Direct, GAP, Puma, blue-
tomato and SIXT are already among our Loyalty Partner companies. 

Lyoness Online Shopping

The eBiz Team has achieved a pioneering innovation launching mobile vouchers/coupons (Mobile 
Cashback). Mobile vouchers/coupons can be created and redeemed anywhere and anytime with 
the Lyoness App for iPhone, iPad, Android smartphones or via the Mobile Portal m.lyoness.net. It 
LV�YHU\�VLPSOH�WR�XVH��ĺQG�D�/R\DOW\�3DUWQHU��HQWHU�WKH�YRXFKHU�FRXSRQ�DPRXQW��LW�ZLOO�EH�FKDUJHG�WR�
your Lyoness Purchase Account), create a mobile voucher/coupon on the Smartphone and redeem 
it.

Although the mobile vouchers/coupons are brand new, you can already use them at renowned 
/R\DOW\� 3DUWQHUV�� *LYH� D� 1LJKW�� LQVSLUH�� )RUVWLQJHU�� 3URĺ� 5HLIHQ� DQG�PDQ\� RWKHU� FRPSDQLHV� DUH�
already on board. More information about where to redeem your vouchers/coupons can be found 
on our website at www.lyoness.net.
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Lyoness: Info, Facts, Goals

The strategic goals by 2015: 

s� DFWLYH�LQ����(XURSHDQ�FRXQWULHV��WKH�0LGGOH�(DVW��$IULFD��$VLD��6RXWK�$PHULFD

s� PHPEHU�QHWZRUN�����RI�WKH�(XURSHDQ�SRSXODWLRQ�XWLOLVLQJ�WKH�/\RQHVV�&DVKEDFN�&DUG
 
The strategic goals by 2020 :

s� QXPEHU���LQ�WKH�ZRUOG�PDUNHW

INFO & FACTS

GOALS

Members:   about 2 Mio.

Service-Employees:  approx. 550

5HJLRQDO�2IðFHV��  Lyoness International AG
� � � � � s��/\RQHVV�(XURSH�$*�
� � � � � � ���5HJLRQDO�2IĺFHV
    
� � � � � s��/\RQHVV�$PHULFD�,QF�
� � � � � � ��5HJLRQDO�2IĺFHV

� � � � � s��/\RQHVV�,0($�6�$�
� � � � � � ��5HJLRQDO�2IĺFHV

� � � � � s��/\RQHVV�6RXWK�$PHULFD�6�$�
� � � � � � ��5HJLRQDO�2IĺFH

Founding year: 2nd July 2003 (Lyoness Europe AG)
 2nd July 2009 (Lyoness America Inc.)
 20th May 2011 (Lyoness IMEA S.A.)
 16th June 2011 (Lyoness South America S.A.)

Loyalty Partners:   20,000

Points of acceptance: 150,000

As of: 02-2012 
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Company Structure
LYONESS INTERNATIONAL AG

LYONESS Dataservice GmbH

LYONESS Child & Family Foundation

LYONESS eBiz GmbH

LYONESS
AMERICA INC.

LYONESS
IMEA S.A.

LYONESS
EUROPE AG

LYONESS SOUTH
AMERICA S.A.

5HJLRQDO�2IĺFHV 5HJLRQDO�2IĺFHV 5HJLRQDO�2IĺFHV 5HJLRQDO�2IĺFHV

LYONESS Management GmbH

Headquarters: Graz, Austria

LYONESS Service Center GmbH

Headquarters: Cologne, Germany

AT LYONESS Austria GmbH

 Headquarters: Graz, Austria

BE LYONESS Belgium Bvba

 Headquarters: Zaventem, Belgium

BG LYONESS South East Europe Ltd.

� +HDGTXDUWHUV��6RĺD��%XOJDULD
HR LYONESS d.o.o.

 Headquarters: Zagreb, Croatia

CZ LYONESS Czech Prague, s.r.o.

 Headquarters: Prague, Czech Republic

FR LYONESS France SARL

 Headquarters: Paris, France

DE LYONESS Deutschland GmbH

 Headquarters: Cologne, Germany

HU LYONESS Hungary Kft.

 Headquarters: Budapest, Hungary

GR LYONESS Hellas M.E.P.E.

 Headquarters: Pereia - Thessaloniki, Greece

IE LYONESS Loyalty Ireland Ltd.

 Headquarters: Dublin, Ireland

IT LYONESS Italia s.r.l.

 Headquarters: Caselle di Sommacampagna, Italy

NL LYONESS Nederland BV

 Headquarters: Rotterdam, Nederland

PL LYONESS Poland Sp. z.o.o.

 Headquarters: Katowice, Poland

RO SC LYONESS România S.R.L.

 Headquarters: Bucharest, Romania

RS LYONESS D.O.O. Beograd

 Headquarters: Beograd, Serbia

SK LYONESS Slovakia s.r.o.

 Headquarters: Bratislava, Slovakia

SI LYONESS d.o.o.

 Headquarters: Maribor, Slovenia

CH LYONESS Suisse GmbH

 Headquarters: Cham, Switzerland

75� /<21(66�.DUW�+L]PHWOHUL�7LF��/WG��ĉWL�
 Headquarters: Sisli-Istanbul, Turkey

GB LYONESS UK Limited

 Headquarters: London, United Kingdom

MK LYONESS DOOEL Skopje

 Headquarters: Skopje, Macedonia

SE LYONESS Sweden AB

 Headquarters: Stockholm, Sweden

LT LYONESS Lietuva, UAB

 Headquarters: Vilnius, Lithuania

PT LYONESS Portugal Unipessoal Lda.

 Headquarters: Lisbon, Portugal

ES LYONESS Spain S.L.

 Headquarters: Madrid, Spain

CY LYONESS Cyprus Ltd.

 Headquarters: Larnaca, Cyprus

AE LYONESS Holding Europe AG – Dubai Branch

 Headquarters: Dubai, United Arab Emirates

ZA Lyoness Cashback Programme (Pty)

 Headquarters: Sandton, South Africa

Q LYONESS Qatar WLL

 Headquarters: Doha, Qatar

US LYONESS US Inc.

 Headquarters: New York, USA

CA LYONESS Canada Inc.

 Headquarters: Toronto, Canada

BR LYONESS do Brasil Ltda

 Headquarters: Sao Paulo, Brasil
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Lyoness International AG

q2XU� FRPPXQLW\� RIIHUV� HYHU\RQH� WKH� FKDQFH� WR� SURĺW� IURP� WKHLU� RZQ� SXUFKDVHV� DV�ZHOO� DV� WKH�
purchases of others. Thus it is open to every member to improve their income and standard of 
OLYLQJ��:LWK�WKH�HVWDEOLVKPHQW�RI�WKH�&KLOG�	�)DPLO\�)RXQGDWLRQ�,�KDYH�EHHQ�DEOH�WR�UHDOLVH�D�ORQJ�
standing heart’s desire. The guiding principle of the Foundation is based on the principle which 
best characterises Lyoness, as well as me: to take responsibility for what happens in the world. 
The Foundation is everywhere, where our help is most needed. And this means: every member 
and every loyalty partner can be proud to say that, with their own success, they are also doing 
VRPHWKLQJ�JRRG�IRU�RWKHUV�r

Hubert Freidl

)RXQGHU�	�&(2

Why Lyoness?

Wholesale businessman
VHOI�HPSOR\HG�LQ�WKH�LQVXUDQFH�VHFWRU�DQG�LQ�WKH�ĺHOG�RI�VRIWZDUH�GHYHORSPHQW

Past Functions:
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Lyoness Europe AG

“Lyoness has been fascinating to me from the beginning and has not let go. The idea – money back 
ZLWK�HYHU\�SXUFKDVH�t�LV�VLPSO\�PDJQLĺFHQW��7KH�LGHD�EHKLQG�/\RQHVV�KRZHYHU��JRHV�IDU�EH\RQG�
that: to also help with every purchase – with this approach we break completely new ground! In a 
YHU\�VKRUW�WLPH�ZH�KDYH�VXFFHHGHG�LQ�EXLOGLQJ�D�VRFLDO�QHWZRUN�ZKLFK�LV�HVSHFLDOO\�EHQHĺFLDO�WR�
WKRVH�LQ�QHHG��6KRSSLQJ�WRJHWKHU��SURĺWLQJ�WRJHWKHU��KHOSLQJ�WRJHWKHU�t�WKLV�LV�D�FRPELQDWLRQ�WKDW�
sets new standards.“

Alexander Lerch
Vice President of the Board

Why Lyoness?

Managing Director – XXXLutz GmbH
Managing Director – Lyoness Austria GmbH
Project Manager  – Lyoness Business Development

Past Functions:                    

General Manager – Lyoness Management GmbH

“When I heard about Lyoness, it became clear to me that this idea would prevail – and far beyond 
the borders of Europe. More and more people are realising that being successful on such a large 
scale can only be achieved when working together as a community. Every Lyoness member has 
the opportunity to initiate change and make a difference, not only for themselves, but for others as 
well. What is special about Lyoness is the guiding principle that other people should be allowed to 
share in our common success. The fact that we can achieve a lot with this attitude has been shown 
E\�WKH�LPSUHVVLYH�GHYHORSPHQWV�RI�UHFHQW�\HDUV�r

Marko Sedovnik
President of the Board 

Why Lyoness?

Self-employed businessman in the service sector, retail and wholesale trade,
Managing Director – Lyoness Slovenia, Slovakia, Croatia

Past Functions:

Regional Director - Slovenia, Croatia, Slovakia, Serbia, Czech Republic, Italy
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q,�ZDV� FRQYLQFHG�E\� WKH� /\RQHVV� LGHD� IURP� WKH� ĺUVW�PRPHQW� DQG� ,� KDYH� FRPSOHWHO\� GHGLFDWHG�
myself to it since then. The Lyoness community provides unprecedented opportunities for those 
who are actively involved, as well as for people who depend on the assistance of others. For me, 
personally, the humanitarian and charitable activities that we take part in have a particularly high 
priority. We focus our efforts on socially deprived areas, which are outside the public’s attention. 
:LWK�WKLV�DSSURDFK��ZH�KDYH�LQLWLDWHG�D�FRPSOHWHO\�QHZ�ZD\�RI�WKLQNLQJ�DERXW�EXVLQHVV�r

Boris Lesjak

Why Lyoness?

Sales Manager – Lyoness Slovenia
Managing Director – Lyoness Switzerland

Past Functions:                  

Regional Director – Slovenia, Croatia, Switzerland, Romania, Hungary, Greece 

“From the beginning, the Lyoness idea struck an emotional chord with me so that it has accompanied 
me day and night. I immediately regarded this approach as being a ground-breaking one, and my 
IHHOLQJV�ZHUH�FRQĺUPHG��DV�D�FRPPXQLW\�RI�UHVSRQVLEOH�FRQVXPHUV�ZH�DUH�DEOH�WR�SURYLGH�D�FULWLFDO�
impulse to attract attention and to take action where there would be little chance of a better life 
without support. We have already achieved a lot, but I am positive: we are only at the beginning! 
:LWK�RXU�RIĺFH�LQ�+RQJ�.RQJ��ZH�KDYH�ODXQFKHG�/\RQHVV�LQ�WKH�$VLDQ�PDUNHW��,�DP�ORRNLQJ�IRUZDUG�
to this new area of responsibility. Being successful together, doing good together – we stand up for 
WKLV�LGHD�r�

Werner Kaiser
Member of the Board 

Why Lyoness?

Self-employed Sales Trainer, 
6 years of experience in direct sales
Sales Director Europe, Middle East and Africa

Past Functions:

International Sales Director
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“Lyoness fascinates me very much, both from a personal and technical point of view. It is a very 
attractive concept. The rapid expansion of markets will present ever-changing challenges to the IT 
infrastructure. The number of members, loyalty partners and employees is growing constantly and  
UHTXLUHV�WDLORU�PDGH�DQG�LQQRYDWLYH�,7�VROXWLRQV��7KH�,62��7¹9�DQG�,41HW�FHUWLĺFDWLRQV�KDYH�VHW�WKH�
course for the next successes. These put us in an ideal situation to achieve our ambitious goals on 
the international market. Our ambition to make Lyoness the number one shopping community in 
WKH�ZRUOG�LV�WKHUHIRUH�ZLWKLQ�UHDFK�r

Markus Hendrich

Why Lyoness?

Software Engineer, Project Manager,
Technical Manager in the internet sector, 
Managing Director of an IT company

Past Functions:                   

CIO Lyoness International AG
Managing Director - Lyoness Dataservice GmbH
&(2�*UHHQĺQLW\�)RXQGDWLRQ

Bernhard Koch

Why Lyoness?

Self-employed businessman and Managing Director of an IT company,
Managing Director – Lyoness Logistics GmbH

Past Functions:

Managing Director – Lyoness eBiz GmbH

“The passion and fascination which connect me to Lyoness are also the things that drew me to 
LW� LQ� WKH�ĺUVW�SODFH�t�DQG�� LQ� WKH� ODVW� IHZ�\HDUV�� WKH\�KDYH� LQFUHDVHG�VXEVWDQWLDOO\��7KLV� LV�KDUGO\�
surprising when taking the speed with which we implement our ideas into consideration. Almost all 
of Europe is already part of the Lyoness online world, as well as North America and the United Arab 
Emirates. In other words: our portal can now be used by over 1.15 billion people! Additional markets 
in Europe, Asia and Africa are already in preparation, and one thing cannot be questioned: in the 
IXWXUH�/\RQHVV�ZLOO�DOVR�EH�WKH�PRVW�VXFFHVVIXO�VKRSSLQJ�FRPPXQLW\�LQ�WKH�ZRUOG�r



21
www.lyoness.net | presse@lyoness.ag

Buchs, 02-2012

“When I got to know Lyoness a few years ago, I had a feeling that this business model could make a 
difference. I was thrilled by the excellent opportunities for both small and medium sized companies, 
as well as for the big chains. Since then, my expectations have not only been met, but exceeded. 
Lyoness has clearly discovered a gap in the market – the potential for this idea is not even close to 
EHLQJ�H[KDXVWHG�r

Rudolf Knittelfelder

Why Lyoness?

Managing Director of a fashion company, entrepreneur

Past Functions:

Director – Key Account Management

Lyoness Key Account Management
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Lyoness Management GmbH

“I’m positive that Lyoness is the future of shopping. Over the last years the fantastic idea and the 
revolutionary business philosophy have gained worldwide popularity, and they really inspire people. 
More and more members trust us and enjoy the feeling of being part of a community that thinks of 
its fellow people. The development in recent years shows that we are on the right track and that our 
communications is doing its job, even across country borders. Now we need to stay on course for 
further success and to awake similar enthusiasm in all of our new countries.“

Silvia Weihs
Head of Public Relations

Why Lyoness?

Director of an Advertising and Marketing Department 
independent PR-Counselor, Promotion Manager
0DQDJHPHQW�	�'HSDUWPHQW�0DQDJHU
RI�0DUNHWLQJ�	�35�LQ�D�SULYDWH�EDQN

Past Functions:                   

q/\RQHVV� GLIIHUV� IXQGDPHQWDOO\� IURP� RWKHU� OR\DOW\� DQG� EHQHĺW� SURJUDPPHV� DQG� KROGV� D� JUHDW�
potential because it is unique, both from a marketing and communications point of view. Above all, 
it is the connection between consumption and the idea of CSR which is fundamentally rooted in 
WKH�FRPSDQ\�WKDW�PDNHV�PH�ZDQW�WR�JLYH�WKH�EUDQG�q/\RQHVVr�DQ�HYHQ�ELJJHU�LQWHUQDWLRQDO�VWDWXV�r

Mathias Vorbach
'LUHFWRU�RI�0DUNHWLQJ�	�&RPPXQLFDWLRQV

Why Lyoness?

Managing Director for a marketing agency in the sports sector, media and below 
the line communications 
consultant in the area of loyalty programmes 
advisor for brand development, medialisation and emotional branding

Past Functions:


